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Most people get involved in purchasing as well as shopping habits that form their main basis in making decisions. People tend to use robots and artificial intelligence to perform various tasks. Shopping can get done by the use of robots to assist human beings in limiting time wasted in achieving consumer preferences. Marketing that gets done in the current times aims at promoting increased competition that exists in organizations. Artificial intelligence and robots make marketing to get conducted effectively. The convenience and personal control form the main themes in 2020 consumer trends (Wilson, 2020). Striking a balance between the two would be significant in increasing consumer satisfaction. Consumer trends in 2020 have affected human performance in different ways. Firstly, people use artificial intelligence more commonly to automate operations. Humans can work conveniently through the use of improved technology to deliver their solutions. 
Also, the technologies have increased the provision of information amongst consumers. The use of technology has made shopping among consumers to get done fast. Thirdly, the creation of frictionless mobility would promote time management among consumers. Personalized transportation options would help in beating bad weather and managing the time of service or good delivery. Fourthly, most brands have reframed their products and services in a way all people can access (Wilson, 2020). The creation of diversity is significant in promoting a large consumer base within a community. Most people can get attracted to a variety of goods and services produced by an organization. Besides, most organizations need to become local and global in all its operations. A strong brand would have a large local consumer base that in turn promotes multinational development. Consumers in different parts of the world can get satisfied by companies in society. 
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